Monitors Enable Employee FORRESTER
Experience For Business Growth

As organizations seek to improve their customer
experience (CX), they should look to employee experience KEY MONITOR
(EX) to serve their customers better. Monitors at the

workspace can have a lasting impact on improving EX.
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Professor Alan Hedge, Cornell University

A bottom-up approach of improving EX with monitors that considers employee productivity,
well-being, and company perception can go a long way.

To build your organizations’ success, think beyond the traditional factors of CX improvement.
1

Source: A study conducted by Forrester Consulting commissioned by Dell, May 2019
Base: 450 respondents in total, comprising of employees (knowledge workers predominantly using monitors at work), employers
(business and technology leaders involved in IT buying decisions) and healthcare professionals/office-planning professionals

Read the
full study
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