
NEXT ERA IN HUMAN-MACHINE PARTNERSHIPS 

ENTERTAINMENT & MEDIA: EMBODIED FANDOM

Interview with Billie Whitehouse 

Wearable X is a fashion technology company that brings together  
design and technology to enhance experiences. It launched in 2013.  
Billie Whitehouse is the CEO and one of the co-founders. 

Q: In the scenario, we draw inspiration from Wearable X’s Alert Shirt. Can you  
tell us more about it?

A: The ‘Alert Shirt’ is a Fan Jersey that uses wearable technology to take the experience 
into the physical world, allowing fans to feel what the players feel live, as it happens 
during the game. It was the first iteration of our Fan Jersey experience, which lets fans, 
both in the stadium and at home, physically feel everything from heartbeat, acceleration, 
to chills down the spine, and celebrations with the player.  

Q: On the Wearable X website, products like the Fan Jersey are described as the 
‘Fourth Dimension of Fandom.’ What do you mean by that?

A: The fourth dimension of fandom is the fourth of dimension of entertainment, which 
refers to engaging four of the five senses. Specifically, we are bringing touch into the 
experience.

Q: In your mind, what will the experience of being a fan be like in ten years? 

A: My version of the future is far more like Harry Potter than it is like Minority Report. 
Imagine all aspects of the fan experience being enchanted by technology, bringing the 
magic back to the game. 

Q: What should individuals be thinking about today to help them get ready for how 
the experiences of watching sports (traditional or e-sports) will change?  

A: The experience should be about them. The fans are the reason that the game exists. 
They should be prepared to be rewarded for being supportive fans.

Q: What should organizations in media and entertainment do today to make sure 
that they’re ready to meet customer expectations over the next decade?   

A: They should design experiences for all five senses.

This interview is a companion piece 
to one of a four-part series of deep 
dives into the impact that human-
machine partnerships will have in 
four industries over the next  
15 years: health care, financial 
services, manufacturing, and 
entertainment and media. For 
a more detailed explanation on 
human-machine partnerships, 
please download the full report, 
The Next Era of Human-Machine 
Partnerships, here.  
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INSTITUTE FOR THE FUTURE 

Institute for the Future (IFTF) is an 
independent, nonprofit 501(c)(3) 
strategic research and educational 
organization celebrating nearly 50 years 
of forecasting experience. The core 
of our work is identifying emerging 
trends and discontinuities that will 
transform global society and the global 
marketplace. Our research generates 
the foresight needed to create insights 
that lead to action and spans a broad 
territory of deeply transformative 
futures, from health and health care to 
technology, the workplace, learning, 
and human identity. As an educational 
organization, IFTF strives to comply 
with fair-use standards and publish only 
materials in the public domain under 
the Creative Commons 4.0 International 
License (CC BY-NC-ND 4.0). The 
Institute for the Future is based in  
Palo Alto, California. (www.iftf.org)

This report was researched, written, 
designed, and produced by IFTF in 
English. With IFTF permission, the Dell 
Technologies Globalization Team has 
translated the work with approved 
Language Service Providers (LSPs) 
around the world to obtain quality 
translation of the work. However, 
content may differ from the original 
source material. All translations shall 
remain under the original copyright.  

DELL TECHNOLOGIES 

Dell Technologies is a unique family of 
businesses that provides the essential 
infrastructure for organizations to build 
their digital future, transform IT, and 
protect their most important asset, 
information. The company services 
customers of all sizes—ranging from 
98% of the Fortune 500 to individual 
consumers—with the industry’s 
broadest and most innovative portfolio 
from edge to core to cloud. Dell 
Technologies family consists of the 
following brands: Dell, Dell EMC, 
Pivotal, RSA, SecureWorks, 
Virtustream, and VMware.


