Innovate with
confidence born
In security

It's not a matter of if, but when

52% of ITDMs’ time (
Organizations are struggling with is spent firefighting \—
cybersecurity. The distributed IT @ security threats

: instead of enabling
landscape is hardgr to (jefend and secure nnor e
many are contending with
fragmented point security solutions,
while cybercriminals stalk the Only 41% of respondents say

network for vulnerabilities. with the utmost confidence that
OF security is embedded within their

/ technology and applications

focus areas to innovate with confidence

To move from a position of weakness and distraction to
one of strength and vision, organizations need a
modern end-to-end security approach.

Align your security strategy to these three priorities and
discover what it means to innovate with confidence:
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Only 33% employ a holistic Only 36% conduct audits Only 33% secure data
end-to-end security strategy  for users, devices, assets, in transit, in use and
integrating hardware and cloud services to fully at rest extremely well
and software protections understand what needs to

be protected

Current state

73% don't have a managed 67% don't have a cyber
threat detection or automated recovery vault to protect
response service in place high-value data

Current state

Over 3 in 4 (77%) organizations 27% are uncertain around how
have not yet explored or built a to implement Zero Trust without

Zero Trust architecture compromising productivity

In a Zero Trust environment every user, device and digital
access-point must be authenticated every single time. Until
such verification is granted, access to the network/system
is denied.
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