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To get ahead of the game, retailers are deploying new 
data-driven edge solutions:

Business leaders today in retail planning, sales, 
marketing and operations face critical challenges:

However, making the retail customer experience (CX) 
more digital and data-driven is a challenge: 

Retail Use Cases – Today and In Two Years

Technologies Retailers Expect 
to Have a 'High Impact'

Enabling those use cases is an intelligent and data-driven edge: 
IT infrastructure deployed in and/or close to store venues where 
retail customers live, work and shop:

34% +21%Supply- and demand-driven
warehousing and fulfillment

36% +27%Responsive merchandising

49% +15%Customer footfall/traffic flow analysis

35% +31%Loss prevention

42% +26%Smart payments/checkouts

Today In two years

Edge compute 5G connectivity
enabling real-time transactions and 

edge-executed AI/ML analytics

79% 
of merchants expect physical 

store closures to increase 
over the next two years

70% 
of consumers say a 

poor-performing digital 
interaction (slow, buggy, 

unavailable) would make them 
switch stores and/or brands

80% 
of consumers will stop doing 

business with a merchant due 
to a poor customer 

experience

37%  
of retail IT infrastructure is 
deployed at the edge today

supporting real-time data exchange 
and rich media customer interactions

Key Takeaway 
Deploying edge technologies is critical to 
ensure omnichannel retail success: 

77% 
of retailers plan to increase edge 
deployments in the next two years

64% 
plan to augment their edge 
compute with a private 5G network

59%
36%

3%
2% Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree

of enterprises say the location in 
which their data-driven applications 
are deployed – edge-to-cloud – has 
a MAJOR impact on their digital 
project success

95%  

The Final Word 
To ensure retail success at the edge, business leaders should:

CLOSED

Just 12% of retailers 
say their CX decisions 
are data-driven today

Only 12% describe 
their CX processes as 

‘highly automated’

And just 6% have consistent 
CX processes across 

departments and spanning 
customer channels from 

in-store to online

71%

62%

60%

59%

54%

50%

Data Platforms

5G

Edge: Sensors and
Connected Devices

AI/ML

AR/VR

Robotics

Retailers are 
counting on these 
new edge-enabled 
technologies to be 
‘highly transformative’ 
to their operations 
and help them 
reinvent the retail 
customer experience

$

12% 12% 6%

Be responsive to the growing expectations of their customers and 
the changing world of retail – online and off  

Understand how technologies such as edge compute, 5G, AI/ML 
and IoT can help transform retail omnichannel operations 

Work closely with their IT counterparts to deploy the right technologies 
and enterprise architectures to differentiate their business

63% 
of enterprises expect to use 5G as 
their primary means of IoT 
connectivity within two years

Dell Technologies and Intel empower retail organizations to achieve remarkable 
outcomes through data-driven insights across edge and centralized IT environments. 

To learn more, please visit DellTechnologies.com/RetailEdge and Intel.com/Retail 

https://www.delltechnologies.com/RetailEdge
https://www.intel.com/retail

